Dana Lee Does Men Right
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You know how sometimes you hear about someone so
much that you feel drastically out of touch and terribly
insecure? Well that is how I felt about Dana Lee. Her
name kept popping up in conversations, online and when
I was at Opening Ceremony they said, “Woah, you are
like the one millionth person to ask about her!” So I had
to get a hold of her and get the story. Born in 1978 to a
Scottish-Canadian mother and Chinese father in
Vancouver, she grew up in that idyllic mountain air that
so many of us fawn over in brown town New York. After
graduating with a diploma in Fashion Design, Dana spent
time in London and Helsinki before plopping down in
New York and developing A-Z collection, a menswear
line that launched at Opening Ceremony (Damn, she must
be really cool to launch her first line at OC!) In 2009 she
launched her namesake collection, inspired by regular
people and the spirit of everyday things, such as the color
of a vegetable, the shirt worn to paint a room or a sturdy
Dana Lee pair of black rubber boots.

In 2005 Dana Lee launched her namesake collection, inspined
by regular people and the spit of everyday things. (Phote  We wrangled her for a quick interview and here is what

Courtesy of Dana Lee) she had to say:

It’s unusual to have a woman designing a menswear line.
What inspired you to do so?

Menswear has always felt like more of an extension of my own personal style than womenswear. And I
really love the elements that make good menswear good: fabric character, washing treatments, nuances
in cut, intelligent color-pallets, a sense of effortlessness and practicality. Creating a collection with these
elements in mind is something that I am passionate about.

All of your pieces are made in America — where exactly ?

Most of our production falls between small to medium sized factories in LA and New York, and we are
also producing certain outerwear and hand-knit items in Canada. We’re not really a quality work wear
brand, but we still focus on classics as an inspiration. Our range fits beautifully within the realms of
domestic production.

Tell us a bit about spring/summer 2010?

SS10 spawned from the idea and feeling of backyard sun-bleached clothes: a denim shirt, for example,
turned pink in the sun. A cotton T-shirt left drying on a line for days. Not really vintage, just plain
familiar. We used a lot of chambray, double-needle stitching, enzyme washing, and also formulated dip-
fading technique giving shirting and jean jackets a gradual fade from blue to pale pink.

What can we look forward to for fall 2011?

A rich and punctuated color palette: Black, Charcoal, Ink, Olive, and Ecru, with hints of Peacock and
Yam. A warm and textual range: marled and flecked sweaters, nubby soft suiting, merino long johns,
hopsack work shirts, the occasional dot and stripe, and sturdy, stuffed outerwear. A jumbled, warm,
grounded mood inspired by the fall harvest and the colors and patterns of an amazing pheasant-feather
tie found in a thrift store.



